
TALKING TO TOURISTS
CALOUNDRA Tourism has im-
plemented a number of market-
ing campaigns designed to show-
off the area as the perfect place to
beat the winter blues while en-
suring Caloundra maintained its
brand awareness in key markets
during the transition to the new
Sunshine Coast destination man-
agement organisation.

Caloundra Tourism spokes-
person Mike Wilkinson said the
initiatives were designed to sup-
port the local tourism industry
during the overlap period be-
tween the closure of Caloundra
Tourism and the start of Sunshine
Coast Destination Ltd.

"Caloundra has a reputation
for very cost-effective marketing
strategies and following the
winding up of Caloundra Tou-
rism this current burst of activity
will ensure the southern end of
the Sunshine Coast is promoted
during the transition to the new
regional management structure,"
Mr Wilkinson said.

Caloundra's mid-year cam-

paigns include four high-profile
supersite billboards and a Maxi-
Bus in Brisbane supported by te-
levision advertising and an on-
line campaign via Yahoo !7
targeting south-east Queensland.

The outdoor campaign will fo-
cus on the northern suburbs of
Brisbane while Caloundra's tele-
vision commercial will air in
Brisbane, Wide Bay, Toowoom-
ba, Gold Coast and Lismore dur-
ing August.

Mr Wilkinson said the Cal-
oundra Tourism website was also
being promoted far and wide in
print and radio campaigns as the
place to find great winter specials
on accommodation and attrac-
tions available through to August
31.

Caloundra is also attracting a
strong following on Facebook
and Twitter.

The latest edition of the Cal-
oundra Holiday Guide will be
launched in August and distribut-
ed via Visitor Information
Centres and trade outlets.
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